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YOUR FEMALE CLIENTS

Who works with a female client?

Who needs clarification on this question?
• Is she the primary client?
• Is she the spouse or partner?
• Is she the breadwinner?
• Is she the surviving spouse?
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UNDERSTAND 
AND RESPECT  
THEIR ROLE



AND HOW 
IT EVOLVES 
OVER TIME



CASE STUDY



MORE PRACTICAL TIPS

• Does she use her married name or maiden name?
• Mrs. / Ms. / Miss / Dr. 
• Is she the primary point person for business relationship?
• Does she pay the bills?  Control the log-ins?
• What level of financial acumen does she have, at this stage in her life?
• How important is it to have / keep assets in her name only?
• Beneficiaries or POD designations – are her goals different than 

spouse/partner?
• Has she had a poor experience with an advisor in the past?
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AS WITH ALL CLIENTS, COMMUNICATION IS KEY

7

What brings you 
joy?

What keeps you 
up at night?

Stressors in your 
life you’d like to 

reduce or 
eliminate?

Activities to do 
more of / less of?

What are you 
looking forward 

to?  



TOP 5 STRESSORS FOR WOMEN TODAY1

40%
thinking I should 
be doing more 

with my finances 
than I am

39%
saving enough for 

retirement

37%
paying off debt

29%
tackling cost of 
healthcare in 
retirement

24%
knowing how to 
invest my savings 
to reach my goals



ALWAYS HAVE A 
PROCESS AND A 
PLAN!

AWARENESS SPENDING AND 
SAVING 

EQUATION

PLANNING FOR 
THE 

UNEXPECTED

EDUCATE AND 
INFORM

PLANNING FOR 
THE FUTURE



SPENDING AND SAVING EQUATION

How most people budget:  

INCOME – TAXES - EXPENSES = SAVINGS

A better formula:

INCOME – TAXES – SAVINGS = EXPENSES



PLANNING FOR THE UNEXPECTED

• What if there is a job loss?  

• Have to move out of state?

• What if my roof needs replacing?  

• Need new tires?

• What if I/we get sick and can’t work? 

• Need to retire early?

• What if I pass away?

• My spouse/partner passes away?

• Get divorced?

• Children go to more expensive college?

• Have to care for my parents?

• Need long-term care?

 Life Happens!  



EDUCATE AND INFORM
AND MAKE EYE CONTACT
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What questions 
do you have?

Does this make 
sense?

Did I explain this 
clearly?

After you’ve had a 
chance to digest, 

call me

Take your time, I’ll 
call you next 

week if we have 
not spoken yet



LISA’S FINANCIAL BOOKS FOR WOMEN

In your 20s and 30s In your 40s and 50s

Available at Amazon, Barnes & 
Noble, Target and my website, 
www.girltalkmoneytalk.com



PLANNING FOR THE FUTURE Are men’s and women’s 
goals different?

Retirement College
New Home 

/ Second 
Home

Starting a 
Family

Taking care 
of Parents

Dream 
Vacation Debt-Free



WHY WOMEN TEND TO BE BETTER INVESTORS

Women are more likely to 
chase their goals over returns.

Women are much more likely 
than men to defer their income 

into 401(k) plans.

DISCIPLINE

Women are less likely to 
engage in short term trades 

compared to men.

Women trade stocks 27% less 
frequently than men do2.

More than half of women 
worked with a financial 

advisor, compared to under 
40% of men2.

ENLIST HELPPATIENCE
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Women investors tend to achieve positive returns and outperform men by 40 basis points (0.40%), 
according to research from Fidelity Investments1.



DO YOUR FEMALE CLIENTS KNOW:



PRACTICE MANAGEMENT COMMENTS:

Don’t Assume:
• All female clients prefer to work with a female advisor

• All female advisors prefer to work with female clients

As a female in this business, you should not be pigeon-holed as to what 
types of clients you can and should serve.
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WOMEN AND FINANCIAL WELLNESS

90%
of women will be solely 

responsible for their 
finances at some point in 

their lives.3

$30T
By 2030, American women 
are expected to control 

almost $30 trillion in financial 
assets.This is a close to the 

entire the annual Gross 
Domestic Product (GDP) of 

the United States.4

82%
Women earn an average 

of 82% of men.5

5
Women’s financial health 

is at a 5 year low.6

How do you ensure an upward trend in your female client’s financial health?
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THANK YOU!
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DISCLAIMER

This information is for educational purposes and is not intended to provide, and should not 
be relied upon for, accounting, legal, tax, insurance, or investment advice.  This does not 
constitute an offer to provide any services, nor a solicitation to purchase securities. The 
contents are not intended to be advice tailored to any particular person or situation. We 
believe the information provided is accurate and reliable, but do not warrant it as to 
completeness or accuracy.  This information may include opinions or forecasts, including 
investment strategies and economic and market conditions; however, there is no guarantee 
that such opinions or forecasts will prove to be correct, and they also may change without 
notice.  We encourage you to speak with a qualified professional regarding your scenario 
and the then-current applicable laws and rules.
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